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METRO EDITION

THE ‘BLONDE
BOMBSHELI

Al Harris-Fernandez, Sicux Cj

I.'y'.ﬁ.rl Cent
An coildl, "Marilyn Monrce: Life as A Leg

Facility aims to raise visibility

By John Quinlan

Jourzal eat vy

fren Elton Tohn first
sang “Candle in the
Wind™ in 1973, Diung,

for whom many believed the
song wis intendad, was no
prineess

Shewss a1 2-vear-old school
girl years away from being any-
one's icon, as Elten later pro-
claimed m & remade version of
the song. The pesson living her
life like 2 candle in the wing in
the ariginal song was legendary
movie star Marilyn Mooz, an
icon withont peer whose faes and

form are as familiar now as they
were gl the time of her premature
death 45 years ago al the age of
a6

The film lagend comes to the
Sieux City Art Centgr on Satur
dity us the subject of fis laest ex-
aihit, “Marilviy Monroe; Life as
ALepend.” The waveling exhibi-
tion showing through Nov. 235
features imove than 270 images of
Muonroe,; both writwerk and pho-
tos, muny of hem candigl images
rarely seen by fhe public,

- Why Marilyn?

SEE MARILYM
continued on page A3

Br direcior, stands in front of an ac |||:J>a;rd:.-g dipiy area,
end,” opans Saturday. (Staff p}xmrtn; aimy Mennengs)

Monroe exhibition may set Art Center records
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If you're going
- WHAT: "Marilyn Mon-
roe: Life as A Legang”
WHEN; Saturday o
Mo, 25 i
WHERE: Sioux Cify Art

| Cenlar, 225 Mebraska St

ADMISSION: 55 ior
adulls, 53 far chikran 12-
18 -and studerts with IDs,
free for children 11 and
under and An Centar As-
sociation mambars, Fres
admission nighls ere
Thursdays e Gt 9

P,
MORE: Contact the

Siouy City Art Center at

FA2-270-6272 ant. 200 or

wewsiouscityartzenter.ang

ONLINE EXCLU SIVE:
Wasilyn Monmoe's hiogra-
pry. ¥

r— photographs in Sioux City Journal

#5 front-page article with color

9/28/07



Marilyn

from page Al

*Becanse this whole series
was about raising the wisibility
of the Art Center, altracting &
broader audience,” said Art

Center director Al Harmis-Far: -

nandez. “Sa Marilyn is part of
the Blockbuster Exhibition Se-
ries. Each one — a lot of them
deal with popular culture —
zive us the ability to attract
new audiences that might not
come to the arl center except
for a show like this." ..

“Rodin: A Magnificent Ob-
session” in June 2003 was the
frst in the series. The “blonde
bombshell” is the fifth Block-
buster.

And the stage 1s sel. The
atrium walls have been trans-
formed with a flamboyant
wash of hot pink, accentuated
with wisps of sparkling white

tulle. The Monroe art is laking
up the two top-floor galleries,
and sorme of the atrium, about
3,000 square feet or 73 per-
cent of the bulding's exhibi--

. Lo space, :

- Though the Art Center was
unable o secure any of Mon-
roes’ films for display, there
will'be a 22-minute documen-
tary aboul her career that will
play on the atnum wall TV
near the arl center entrance (o
acquaint the public with Mon-
roe's career, Harmis-Fernandez
said.

“People are excited because
Marilyn Monroe 15 one of
those celebrities that doesn't
go away,” he said. "You go
into a lot-of restaurants and
you'll see posters of her. It's
the same thing with James
Dean, a few other people, that
kind of continue that star
power. And especially with
her dying young and the con-
troversies around her life and
the president and all those

things, have kind of kept her-
in the public’e eve.™

Jan Poulson, Art Center As-
sociation board president, said
she won't be surprised-it this
exhibit breaks the-art center's
attendance records.

The exhihition combines the
most well-known images of
the film star by & wide variety
of photographers and artwork

-of her by national and interna-

tional drtists, including Ameri-
can artists Andy Warhol,
Robert Indiana, Mel Ramos,

. Tom Wesselmann and Richard

Lindner. Among the photogra-

~ phers represented are Sam

Shaw, Richard Avedon, Milton
Green and Henn Cartier-Bres-

. son. Alsoincluded are photos

taken by amateurs such.as
Marilyn’s onetime hushand,
playwright Arthur Miller.

“4 lot of the photographs in
the show are photographs that
most people have never seen

" hefore. They're not the ones

that have been published over

and over again," Harris-Fer-
nandez said, “There's a lot of
unigue images, candid imageas
of Marilyn.”

-30 while miost of the images
reinforce Marilyn's self-pro-
claimed image as an “artificial
product,” the Marilyn that-was

orice Norma Jean Baker, other.
shots offer a glimpse of Mon-

roe a5 g regular human being,
shy or canny, depending on
her mood.

Then there are the iconic

: photos, such as the one that

Andy Warhol made famous in
his artistic rendition, all of -
which are also on display. Vis-
itors can even see photographs
of Warhol made up as Mon-
b .

. “The show's almost as much
about the artists who have de<
picted her, like Warhol who
did a series of paintings sbout
her,” Harris-Fernandez said,
“He was a pop artist and the
reason he was using her is be-
cause she was kind of an icon

for the idea of popular culture
and celebrities that are icons
in our culture.”

With an increase in TV ad-
vertising in Warhol's time, he

saw the recirculation of im-

ages become like another
commodity. He looked at

Monroe as another kind of
" commodity image, “and so he

was recyeling her through his
art, in a sense,” the director
said.

Az a complement o the
traveling exhibition, art center
painting students will have on
display in the second floor
gallery their impressionistic
intepretations of the actress.
The art center’s Gardner Cale
will offer special Monroe-in-
spired selections on the menu.

~The exhibition was organ-
ized by Artoma in Hamburg,
Germany, and circulated by
International Arts & Artists in
Washington, D.C. After Sioux
Cily, it will move to Mova
Scotia
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